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Focus on premium digital products for women






About SayRose

QUALITY

Founded in 2025, SayRose stems from our unwavering pursuit of the three core values: Quality x Aesthetics x Emotion
for women’s 3C products.

At a time when traditional 3C digital products are dominated by rigid black and gray tones, women often struggle with
a dilemma when choosing digital accessories: it is hard to balance stylish looks and practical functionality. They

desire designs that match their personal taste, yet also need efficient daily performance—but dedicated options are
scarce on the market.

Thus, SayRose came into being. We abandoned the cold stack of technical parameters, and
instead focused on the emotion of colors, the language of lines, and the story of materials,
integrating aesthetics into every design detail.

At SayRose, aesthetics and practicality are never separated.



Original
Intention

To create 3C products that
truly understand women

Breaking the stereotype of “digital = tool”, we design with fashion,
affordable luxury and warmth at our core. We turn cold tech into
tasteful, warm daily essentials, so women always feel: Digital is

made for me.




SayRose

Brand Attitude

We never trade function for looks, nor sacrifice aesthetics and
personality for practicality.

SayRose is a must-have for a beautiful life.More than just accessories,
it is your daily companion that delivers looks, utility, and emotion
all in one.

Emotional Vessel - Scene Magic

Emotional Vessel

Warm designs soothe daily tiredness, turning cold tech into a caring
companion.Scene

Magic

Made for study, work, and daily life, our products blend style and
performance perfectly.




SayRose Vision

Empower women globally with refined living
Deliver all-in-one curated lifestyle solutions for women

Morning * Commute ¢ Office « Night




Brand IP: VIKKY
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Your Guide to Curated Living

VIKKY embodies independent, passionate urban professional
women — a relatable alter ego.As SayRose’s warm IP, she is your
lifestyle guide and comforting companion, styling life with taste and
grace.She eases refined burnout with gentle company, filling daily

moments with quality and warmth

Personality: Empathetic, efficient, practical, elegantly

authentic.Loves shopping and all refined things
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VIKKY IP Application (Product)
Build emotional entities
from visual identity to use
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Build a narrative universe and deliver healing power

VIKKY IP Application (Content)

With VIKKY as the leading role, we create short videos and comics to
build a narrative universe themed around self-healing and gentle

growth, continuously conveying brand values.

We strengthen her friendly persona as a digital bestie, suppo




SayRose Product Portfolio & Planning

Nighttime
Relax & Unwind

Let go of fatigue, sleep peacefully

Products: beauty device, aroma
diffuser, massager, etc.
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Four core lifestyle scenarios, upgrading from selling products to selling a lifestyle



SaYRose Gifts Looks * Practicality * EmotionBy
Exquisite, Practical & Heartfelt

brand DNA and design, SayRose is naturally ideal for gifting.Compared
with traditional gifts (lipstick / perfume / chocolate) and standard 3C

products, we offer three unique strengths:

Scenario based solutions vs ti
Long-Lasting Value: Used daily, delivering co
Strong Memory: Scenario design form
Social Sharing: Practical L
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SayRose Offline Store Layout the “Third Space” for urban women

Create a Women’s Curated Lifestyle Experience Integrating affordable luxury aesthetics with technological

Center and make SayRose functions, and centered on the four core life scenarios (Morning *

Different from the traditional cold hard black gray of 3C stores, the Commute - Office - Night), we create an immersive experience

brand image of "technology with temperature, life with texture" is space that is visible, enjoyable, and presentable, allowing users
created by using low saturation healing color series+frosted/plush to directly feel our brand positioning: Full-category

texture materials Lifestyle Solutions.
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‘ SayRose, B1-15, Yitian Holiday Plaza,Shennan Boulevard, Nanshan District ‘ ‘ Store #1062, Ground Floor, Wanda Plaza, Mudanjiang CD-NB2-24, Shenzhen Bao'an ONE AVENUE




Three-Step Offline Store Development Plan

Experience Breakthrough & Initial
Brand Awareness

Verify the feasibility of the scenario-based experience model

and refine spatial standards for the four lifestyle scenarios.

Establish a professional consultant + scenario styling service
system and cultivate talents who understand products, women
and scenarios.

Connect online and offline data to create a seamless journey:
online inspiration — offline experience — online order —

in-store pickup.

Scale Expansion & Ecosystem
Construction

Develop a user operation ecosystem of stores + community +
content, and hold regular events such as Vikky Life Aesthetics
Salon.

Strengthen gifting positioning, launch store-exclusive gift boxes,
and provide one-stop gifting solutions: Vikky IP customization +
personalized cards + scenario-based packaging.

Deepen cooperation with high-end shopping malls to become

an iconic brand in women'’s lifestyle zones and elevate
premium brand image.

DEVELOPMENT PLAN

Lifestyle Leadership & Value
Upgrading

Upgrade from “Scenario Experience Center” to Women'’s
Lifestyle Institute and lead trends in women'’s digital
aesthetics.

Build the SayRose Lifestyle Alliance by partnering with
beauty, fashion and home brands to expand lifestyle
boundaries.

Implement user co-creation: collect feedback via stores to
support product R&D and strengthen the brand mission of
truly understanding women.



SayRose Global Channel Layout

Full Coverage Consistent Tone Data Synergy

Domestic + Overseas, Online + Offline, Content + Global alignment to healingCstyle affordable luxury; Integrate user data across all channels to form a
E-commerce + Private Domain. We build a fully content and products closed loop: User Insights — Product Iteration —

covered reach network. adapted locally. Marketing Optimization.
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SayRose Global Channel Layout

|

® Global Sources Consumer Electronics & Electronic Components Phase 1 Asia

® Global Sources Mobile Electronics Phase 2 Asia

@ China (Shenzhen) Gift Fair domestic
@ Eletrolar Show America
® China International Gifts & Home Expo (Shanghai) domestic
® |FA Berlin — Internationale Funkausstellung Berlin Europe
@ Global Sources Electronics Indonesia (GSEI) Southeast Asia
® Global Sources Consumer Electronics (Hong Kong, Autumn Phase 1) Asia

@ Global Sources Consumer Electronics (Hong Kong, Autumn Phase 2) Asia

@ Canton Fair Autumn Edition domestic
® Japan IT Week Autumn Asia

@ Consumer Electronics Show 2027 America
® Global Sources Hong Kong Spring Phase 1 2027 Asia

® Global Sources Hong Kong Spring Phase 2 2027 Asia

Hong Kong

Hong Kong
Shenzhen
Saint Paul
Shanghai
Berlin
Jakarta
Hong Kong
Hong Kong
Guangzhou
Tokyo

Las Vegas
Hong Kong

Hong Kong

Exhibition Plan

Build a fullscope sales network of
Online + Offline + B2B



SayRose Global Channel Layout

From Domestic Hit
Products to Global Brand

(Hong Kong, Indonesia), Ameri-
hen, Shang-
ermany), North

Already covering Asi

ic markets (Sh

Sh
(

cas (Brazil), and dorr
pansion into Europ

i
C

(

hai).Planned exf
America (USA), and East Asia (Japan), forming a global
layout ofAsia as Core + Americas as Breakthrough +
Europe as
vision ofa global luxury lifestyle for women
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Presence — fully aligned with the brand

From 3C Accessories
to Scenario-Based Gifts

1s — Shenzhen Gift Fair and
y platforms for SayRo
tor.They enable direct connections
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] the gifting
with gift distributors and corporate purchasers, helping

SayRose upgrade from a digital accessories brand to a
scenario-based gift solution provider and open a second
growth curve.

From Chinese Rising

Star to International Affordable Luxury

Vegas — top global consumer

electronics show — quickly build credibility with
international buyers and industry partners.They help

from the “low-cost Chinese OEM” label and

strengthen the brand positioning ofaffordable luxury,

warmth, and fashion.



SayRose's core advantages

SayRose, based on 15 years of industry accumulation, possesses
strong brand power, product power, and growth potential

Shenzhen Weikosi Technology Co., Ltd

Professional focus on brand direct sales product business

Differentiated brand advantages

Accurately targeting the female segmented

market, combining "beauty+practicality+emo-

Dongguan Weidai Technology Co., Ltd
A product operation company with "3C supply chain"
as its core capability
Advantages of Full Chain Supply Chain

Connect the entire process of "research and development
design quality control operation sales",
Ensure product quality and delivery efficiency

Vcos Technoloay Co.ltd

Professional and dedicated to online business operations
for brand companies
Operating brands include Lenovo, Supernatural,
Mechanical Revolution thinkplus.
Yuemi, Tsinghua Tongfang, Omron.

Large user base

More than ten million precise female user data, with a strong
market
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