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In  th e  e a rly  sta g e , th e  co m p a n y  fo cu se d  o n  th e  d o m e stic  

m a rke t a n d  m a d e  its  m a rk  in  th e  lo ca l ch e m ica l ra w  

m a te ria l m a rke t w ith  its  h ig h -q u a lity  p ro d u cts . 

L a te r, th e  co m p a n y  e xp a n d e d  o ve rse a s  m a rke ts  a n d  

su cce ssfu lly  e sta b lish e d  co o p e ra tive  re la tio n sh ip s  w ith  

cu sto m e rs  in  S o u th e a st A sia . 

F o u n d a tio n  a n d  sta rt-u p  

A t p re se n t, th e  co m p a n y  m a in ta in s  lo n g -te rm  a n d  sta b le  

co o p e ra tio n  w ith  cu sto m e rs  in  m o re  th a n  1 0 0  co u n trie s  

a n d  re g io n s  a ro u n d  th e  w o rld , w ith  a n n u a l sa le s  

e xce e d in g  U S $ 1 0 0  m illio n . 

In  th e  fu tu re , th e  co m p a n y  w ill b e  co m m itte d  to  e xp a n d in g  

e m e rg in g  m a rke ts, in cre a sin g  R & D  in ve stm e n t, a n d  

co n tin u o u sly  im p ro vin g  p ro d u ct co m p e titive n e ss . 

C u rre n t situ a tio n  a n d  p ro sp e cts  

In  th e  n e xt five  ye a rs, th e  co m p a n y's  b u sin e ss  w ill co ve r 

E u ro p e , A m e rica  a n d  o th e r re g io n s, w ith  a n n u a l sa le s  

e xce e d in g  U S $ 5 0  m illio n . 

In  th e  n e xt e ig h t ye a rs, w e  w ill in ve st in  th e  co n stru ctio n  o f a  

m o d e rn  w a re h o u sin g  a n d  lo g istics  ce n te r to  im p ro ve  su p p ly  

ch a in  e fficie n cy  a n d  fu rth e r e xp a n d  m a rke t sh a re . 

G ro w th  a n d  e xp a n sio n  

C o m p a n y  D e ve lo p m e n t H isto ry  



W e  strictly  co n tro l th e  ra w  

m a te ria l p ro cu re m e n t p ro ce ss  

a n d  co o p e ra te  w ith  to p  ch e m ica l 

ra w  m a te ria l su p p lie rs  a t h o m e  

a n d  a b ro a d  to  e n su re  h ig h  

p ro d u ct p u rity  a n d  fe w  im p u ritie s . 

W e  h a ve  a d va n ce d  q u a lity  

te stin g  e q u ip m e n t a n d  a  

p ro fe ssio n a l te a m  to  co n d u ct a ll-

ro u n d  te stin g  o f p ro d u cts, w ith  a  

p a ss  ra te  o f u p  to  9 9 .9 %. 

H ig h -q u a lity  p ro d u cts  

W e  h a ve  re cru ite d  a n d  tra in e d  a  

g ro u p  o f e lite  ta le n ts  w h o  a re  

p ro ficie n t in  ch e m ica l e xp e rtise  

a n d  fa m ilia r w ith  in te rn a tio n a l 

tra d e  ru le s . 

T h e  a ve ra g e  te a m  m e m b e r h a s  

m o re  th a n  1 0  ye a rs  o f 

e xp e rie n ce  in  th e  in d u stry  a n d  

h a s  rich  m a rke t in sig h t a n d  

cu sto m e r se rvice  ca p a b ilitie s . 

P ro fe ssio n a l T e a m  

P ro vid e  o n e -sto p  so lu tio n s  fro m  

p ro d u ct co n su lta tio n , 

cu sto m ize d  p ro cu re m e n t to  

lo g istics  d istrib u tio n  a n d  a fte r-

sa le s  se rvice . 

E sta b lish  a  ra p id  re sp o n se  

m e ch a n ism , cu sto m e r fe e d b a ck  

issu e s  a re  h a n d le d  w ith in  2 4  

h o u rs, a n d  cu sto m e r sa tisfa ctio n  

is  o ve r 9 8 %. 

Im p ro ve  se rvice  

C o m p a n y  A d va n ta g e s  



 
 



W e  p ro vid e  co m m o n  in o rg a n ic  ra w  m a te ria ls  w ith  a n  a n n u a l su p p ly  o f 

te n s  o f th o u sa n d s  o f to n s  to  m e e t th e  p ro d u ctio n  n e e d s  o f d iffe re n t 

cu sto m e rs . 

In o rg a n ic  ra w  m a te ria ls  

W e  d e a l in  o rg a n ic  ra w  m a te ria ls  a n d  h a ve  e sta b lish e d  lo n g -te rm  

co o p e ra tive  re la tio n sh ip s  w ith  m a n y  la rg e  ch e m ica l co m p a n ie s  to  

e n su re  a  sta b le  su p p ly  o f ra w  m a te ria ls  w ith  o b vio u s  p rice  a d va n ta g e s . 

O rg a n ic  ra w  m a te ria ls  

S u p p ly  sp e cia l ch e m ica l ra w  m a te ria ls  fo r u se  in  h ig h -e n d  

m a n u fa ctu rin g  a n d  p h a rm a ce u tica l in d u strie s, h e lp in g  cu sto m e rs  

im p ro ve  p ro d u ct q u a lity  a n d  m a rke t co m p e titive n e ss . 

S p e cia l ra w  m a te ria ls  

B a sic  ch e m ica l ra w  m a te ria ls  



a d d itive  

W e  p ro vid e  va rio u s  a d d itive s  w ith  rich  p ro d u ct 

va rie tie s, a n d  ca n  cu sto m ize  fo rm u la s  a cco rd in g  to  

cu sto m e r n e e d s  to  m e e t d iffe re n t a p p lica tio n  

sce n a rio s . 

ca ta lyst 

P ro d u ce  a n d  se ll a  va rie ty  o f h ig h -e fficie n cy  ca ta lysts  w ith  h ig h  

a ctivity  a n d  g o o d  sta b ility, w h ich  ca n  sig n ifica n tly  im p ro ve  

p ro d u ctio n  e fficie n cy  a n d  re d u ce  e n e rg y  co n su m p tio n  a n d  co sts . 

a d d itive s  

W e  p ro vid e  va rio u s  a d d itive s  to  h e lp  cu sto m e rs  o p tim ize  p ro d u ctio n  

p ro ce sse s  a n d  im p ro ve  p ro d u ct sta b ility  u n d e r d iffe re n t 

te m p e ra tu re , p re ssu re  a n d  o th e r co n d itio n s . 

F u n ctio n a l ch e m ica l ra w  m a te ria ls  



P ro d u ct d isp la y  

P u rp o se  o f S L E S 7 0  

S L E S 7 0  S L E S 7 0  p a cka g in g  

W id e ly  u se d  in  d a ily  

ch e m ica l p ro d u cts  su ch  a s  

d e te rg e n ts, sh a m p o o s, a n d  

b a th  liq u id s, p ro vid in g  g o o d  

cle a n in g  a n d  e m u lsifica tio n  

ca p a b ilitie s  

P ro d u ct :  S o d iu m  L a u ryl E th e r S u lp h a te   

N a m e      :  S L E S 7 0 % /  A E S  /  N 7 0  

C A S  N o  :  6 8 5 8 5 -3 4 -2  

IS O  T A N K S  (2 2  T O N S ) 

IB C  (1  T O N ) 

D R U M S  (1 7 0  K G ) 



P ro d u ct d isp la y  

P u rp o se  o f L A B S A  

L A B S A  L A B S A  p a cka g in g  

D o d e cylb e n ze n e su lfo n ic  

a cid  is  o fte n  u se d  a s  a  

d isp e rsa n t a n d  so lu b ilize r 

fo r d ye s, p ig m e n ts  a n d  

co a tin g s . 

P ro d u ct: L in e a r A lkylb e n ze n e  S u lfo n ic  A cid  

N a m e  : L A S /L A B S A  

C A S  N o : 2 7 1 7 6 -8 7 -0  

IS O  T A N K S  (2 2  T O N S ) 

IB C  (1  T O N ) 

D R U M S  (2 1 0/2 2 5  K G ) 



P ro d u ct d isp la y  

P u rp o se  o f C D E A  

C D E A  C D E A  p a cka g in g  

A  ch e m ica l su b sta n ce  

co m m o n ly  u se d  a s  a  

su rfa cta n t, e m u lsifie r a n d  

th icke n e r. It is  th e  p ro d u ct o f 

th e  re a ctio n  o f co ca m id e  

a n d  d ie th a n o la m in e . 

P ro d u ct: C o co n u t D ie th a n o l A m id e  

N a m e  : A m id e s, co co , N ,N -b is(h yd ro xye th yl) 

C A S  N o : 6 8 6 0 3 -4 2 -9;6 1 7 9 1-3 1 -9  

IS O  T A N K S  (1 6  T O N S ) 

IB C  (1  T O N ) 

D R U M S  (2 0 0  K G ) 



P ro d u ct d isp la y  

P u rp o se  o f S L S  

S L S  S L S  p a cka g in g  

M a in ly  u se d  a s  a  fo a m in g  

a g e n t fo r to o th p a ste , 

sh a m p o o , e tc . 

P ro d u ct: S o d iu m  d o d e cyl su lfa te   

N a m e  :  S L S /K 1 2 /S D S  

C A S  N o : 1 5 1 -2 1 -3   

IS O  T A N K S  (2 2  T O N S ) 

IB C  (1  T O N ) 

D R U M S  (2 2 5  K G ) 

B A G S  (2 0/2 5  K G ) 



P ro d u ct d isp la y  

P u rp o se  o f C A B  

C A B  C A B  p a cka g in g  

It is  su ita b le  fo r m a kin g  

b a b y  sh a m p o o , d e te rg e n t, 

b a cte ricid e , fib e r so fte n e r, 

m illin g  a g e n t, ru st 

p re ve n tive , a d d itive , 

a n tista tic  a g e n t, e tc . 

P ro d u ct: C o ca m id o p ro p yl B e ta in e  

N a m e  : C A B 3 5 %/C A P B  

C A S  N o : 6 1 7 8 9 -4 0 -0/8 6 43 8-7 9 -1  

IS O  T A N K S  (2 2  T O N S ) 

IB C  (1  T O N ) 

D R U M S  (5 0  K G ) 

D R U M S  (2 0 0  K G ) 



P ro d u ct d isp la y  

P u rp o se  o f A O S  

A O S  A O S  p a cka g in g  

U se d  in  in d u stria l cle a n e rs, 

a d h e sive s, fo a m in g  a g e n ts, 

fo a m e d  co n cre te , e tc . 

P ro d u ct: α -O le fin  su lfo n ic  a cid  sa lts  

N a m e  : A O S -9 2 %.A O S -3 5 % 

C A S  N o : 6 8 4 3 9 -5 7 -6  

IS O  T A N K S  (2 2  T O N S ) 

IB C  (1  T O N ) 

D R U M S  (2 2 5  K G ) 

B A G S  (2 0/2 5  K G ) 



P ro d u ct d isp la y  

P u rp o se  o f H C M C  

H C M C  
H C M C  p a cka g in g  

It ca n  b e  u se d  a s  a  

d isp e rsa n t, su sp e n d in g  

a g e n t, e m u lsifie r, sta b ilize r, 

th icke n e r, e tc . A s  a  

d e te rg e n t, it ca n  im p ro ve  

th e  a n ti-fo u lin g  a b ility  o f 

fa b rics . 

P ro d u ct: H yd ro xy  P ro p yl M e th yl C e llu lo se  

N a m e  : C M C /H P M C  

C A S  N o : 9 0 0 4 -6 5 -3 /9 0 0 4-3 2 -4  

2 5kg /p la stic  b a g  lin e d  w ith  P E  b a g  

Q u a n tity/2 0G P : 1 2  to n s  w ith  p a lle ts, 1 4  

to n s  w ith o u t p a lle ts . 

Q u a n tity/4 0G P : 2 4  to n s  w ith  p a lle ts, 2 8  

to n s  w ith o u t p a lle ts . 



P ro d u ct d isp la y  

P u rp o se  o f G lyce rin  

G lyce rin  G lyce rin  p a cka g in g  

G a s  ch ro m a to g ra p h y  

sta tio n a ry  p h a se . B o ro n  

co m p le xin g  a g e n t. U se d  a s  

so lve n t, lu b rica n t, co sm e tic  

p re p a ra tio n  a n d  

p h a rm a ce u tica l in d u stry . 

P ro d u ct: G lyce rin  

N a m e  : G lyce o l/G lyce rin /G lyce rin e  

C A S  N o : 5 6 -8 1 -5  

2 5 0kg /d ru m ,8 0  d ru m s/1x2 0'G P  

1 1 0 0kg /IB C  D R U M S ,T O T A L  2 0  

IB C  D R U M S /1X 2 0'G P  



P ro d u ct d isp la y  

P u rp o se  o f A m m o n iu m  o xid e  

A m m o n iu m  o xid e  A m m o n iu m  o xid e  p a cka g in g  

It is  su ita b le  fo r m a kin g  

sh a m p o o , b a b y  sh a m p o o , 

h a rd  w a te r d e te rg e n t, 

b a cte ricid e , so fte n e r, m illin g  

a g e n t. It is  a lso  u se d  a s  

a d d itive , ru st p re ve n tive , 

a n tista tic  a g e n t, e tc . 

P ro d u ct: C o ca m id o p ro p yla m in e  o xid e  

N a m e  : C A O -3 0 /C A P O /O B -2  

C A S  N o : 6 1 7 8 9 -4 0 -0/8 6 43 8-7 9 -1  

Iro n  d ru m  &  p la stic  d ru m  p a cka g in g  

2 0 0kg  /d ru m  

IB C /IS O  ta n k  



 
 



E m e rg in g  M a rke ts  

A ctive ly  e xp lo re  th e  m a rke ts  o f 

co u n trie s  a n d  re g io n s  a lo n g  th e  

“B e lt a n d  R o a d” a n d  ta p  in to  

p o te n tia l cu sto m e r re so u rce s . 

D o m e stic  M a rke t 

C o n tin u e  to  cu ltiva te  th e  

d o m e stic  m a rke t a n d  e sta b lish  

lo n g -te rm  co o p e ra tive  

re la tio n sh ip s  w ith  m a n y  la rg e  

ch e m ica l co m p a n ie s . 

In te rn a tio n a l M a rke t 

P ro d u cts  a re  e xp o rte d  to  E u ro p e , 

A m e rica , A sia , A frica  a n d  o th e r 

re g io n s, a n d  th e  m a rke t sh a re  is  

in cre a sin g  ye a r b y  ye a r. 

 

M a rke t co ve ra g e  



C o o p e ra te  w ith  w e ll-kn o w n  ch e m ica l 

co m p a n ie s  a t h o m e  a n d  a b ro a d  to  

p ro vid e  th e m  w ith  a  sta b le  su p p ly  o f 

ch e m ica l ra w  m a te ria ls . 

 

F o cu s  o n  sm a ll a n d  m e d iu m -size d  

ch e m ica l co m p a n ie s, a n d  h e lp  

cu sto m e rs  re d u ce  p ro d u ctio n  co sts  a n d  

im p ro ve  p ro d u ctio n  e fficie n cy  th ro u g h  

h ig h -q u a lity  p ro d u cts  a n d  se rvice s .  

L a rg e  ch e m ica l co m p a n ie s  
S m a ll a n d  m e d iu m -size d  ch e m ica l 

co m p a n ie s  

C u sto m e r g ro u p s  
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