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HEALTH & PERSONAL CARE 
Supplier capability in China

China suppliers of health and personal 
care products are facing a difficult year, 
with several factors hampering growth. 

Foremost among these challenges 
is the anticipated weakening of 
external demand in light of the 
economic woes of the US and the EU. 
Although several midsize and large 
enterprises see overseas revenue 
remaining on an upward track, the 
pace is expected to be slower than in 
2011. 

Rising manufacturing outlay is 
another critical concern, with suppliers 
keen on keeping prices stable to 
encourage purchases. Compounding 
this is the rising value of the yuan 
against the US dollar, which is cutting 
into margins and making China's 
products more expensive overseas.

Suppliers are implementing a 
variety of strategies to enhance 
competitiveness and ensure continued 
export growth in the months ahead.

Scope & methodology

1. Pressure from rising production 
costs and a stronger yuan is 
expected to push prices upward in 
coming months. Most companies, 
however, will be limiting increases 
to the 10 percent range as higher 
adjustments may discourage 
purchases further.

2. To keep quotes under control, some 
companies are reducing the impact 
of the exchange rate on margins by 
using the yuan as a trade settlement 
currency. A few enterprises are 
also employing forward foreign 
exchange contracts to minimize the 
risk of profit loss.

3. Many suppliers are looking to Asia, 
the Middle East, South America 
and non-EU countries for growth. 
Nonetheless, the US and the EU 
will remain key export destinations 
since demand from these areas is 

still considerable, even with the 
projected slowdown.

4. Makers will be enhancing their 
capability to deliver products 
that will meet the requirements 
of various export destinations. 
Allocations for R&D are being 
increased to support the hiring 
of more technical personnel 
and collaborative projects with 
academic institutions.

5. Selections for both the low-end 
and upscale segments will increase. 
Releases will be characterized by 
ergonomic structures, additional 
functions and better aesthetics.

6. Besides offering a wider range of 
products, several companies are 
upgrading their QC capability. A 
few large makers have invested in 
facilities that will enable them to test 
products in-house.

Key findings

Executive Summary

This report covers the major products of 
China’s health and personal care industry, 
namely massagers, hair grooming 
appliances and electric toothbrushes. For 
each category, details about the different 
types offered, their common features and 
price determinants are provided.

The Industry Overview elaborates on 
issues affecting production and exports. 
It also identifies the common strategies 
makers are employing to boost sales and 
enhance overall competitiveness.

To reflect the industry structure, 
the majority of suppliers in this report 
are local, privately owned enterprises. 
Businesses with investment from the 
government, and Hong Kong, Taiwan and 
Japan entities are also covered.

Nearly 65 percent of the featured 
companies are based in Guangdong 
and Zhejiang provinces, the two major 
manufacturing hubs.

To produce this report, Global Sources 
interviewed a wide range of suppliers. 
Rather than focus simply on high-profile 
makers, we compiled a representative 
sample of large, midsize and emerging 
manufacturers. All profiled companies 
are export-oriented professional suppliers 
that are verified by Global Sources.

Each supplier is confirmed to be 
authentic with a legally registered 
business. All companies are visited three 
or more times by Global Sources to ensure 
they are export-ready and have real offices 
and products.

The listed contact person has been 
verified to represent the registered 
company. In each case, companies were 
required to answer specific questions 
designed to verify their manufacturing 
and export credentials.

All profiled suppliers participated in a 
survey designed to provide insight into 

price trends, sales outlook and target 
markets in the next six to 12 months. All 
survey questions are single choice. 

Results were calculated based on the 
actual number of valid responses to each 
question.

Global Sources supplier rankings

Suppliers are ranked using a 6-star 
ranking system. Companies with a higher 
star ranking provide more business 
information and verification reports on 
their Global Sources online homepages.

Suppliers rated 5 or 6 stars have a 
Credit Check report from First Advantage 
or Sino-Trust and a Supplier Capability 
Assessment report provided by Bureau 
Veritas online.

The rankings are correct at the time 
of publication and may be subject to 
change. 
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Exports by product

Exports by market

Sales & exports: Health & personal care

Supplier Profiles

Contact details

Company facts

INQUIRE NOW

See more popular export models  
in the Product Gallery.

Anhui Technology Co. Ltd Electronics & Computer

Annual export sales $1.0mn
Share of total export sales 0%
Average monthly exports 80,000 units
Sample making Yes
Export documentation Yes
Shipping Yes
In-house assembly Yes
In-house packaging Yes
Major customers Wal-Mart, Target, Walgreens (US)

Business contact SHAW Jacky
Phone (86-551) 510-1476
Fax (86-551) 510-1199
E-mail hi@ahtech.com.cn
URL www.ahtech.com.cn
 www.globalsources.com/compu.co
Address 459 West Changjiang Road, Hefei,  
 Anhui, China

Anhui Technology generated $1 million 
from exports of electric toothbrushes 
in 2011. Monthly shipments averaged 
80,000 units, with major customers 
including Wal-Mart, Target and 
Walgreens of the US.

North America absorbed 85 percent 
of overseas deliveries. The EU took in 
10 percent and the rest went to the 
Asia-Pacific region.

Established in 1985, the trading 
company offers sample making, export 
documentation, shipping, assembly and 
packaging services. Running its in-house 
operations are 400 full-time employees.

Anhui Technology is headquartered 
in Hefei. It sources products from 
factories in Ningbo, Zhejiang province. 
Last year, the company’s total export 
sales reached $700 million.

Year established 1985
Business type Trading company
Company ownership SOE
Head o�ce location Hefei (Anhui)
No. of subcontracting factories 5
Factory location(s) Ningbo (Zhejiang)
No. of full-time employees 400
Annual export sales (all products) $700.0mn

Model: ET-3004
Description: Electric toothbrush; four 
replaceable brush heads, DuPont nylon 
bristles; nonslip rubber grip

Sales & exports: Health & personal care

Electric toothbrushes 
100%

North America 
85%

EU 
10%

Asia-Pacific 
5%
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Product Gallery

China Shikang
(profile page 28)
Model: CR-910
MOQ: 1,000 units
Description: Massager; PU leather cover; 
digital LCD screen; 40 preset programs; 
15min timer; 50W; 110VAC; 90x60x7cm 
unfolded; 40x22.5x10cm folded; 2.5kg; 
for the neck, shoulders and back

Massagers

Beijing Bid Ace
(profile page 26)
Model: Body 5001
MOQ: 3,000 units
Description: Foot massager; velour cover; 
sponge; two D batteries; 335x325x115mm; 
360g; CE

China Shikang
(profile page 28)
Model: AST-011D
MOQ: 5,000 units
Description: Mini massager; bug-themed 
design; LED-lluminated body; toggle 
on/off switch; 4.5V

PRODUCT GALLERY

Beijing Bid Ace
(profile page 26)
Model: Body 5008
MOQ: 3,000 units
Description: Neck massage pillow; blue 
velour cover; memory foam; two AA 
batteries; 300x270x90mm; 295g; CE

Beijing Bid Ace
(profile page 26)
Model: Body 5007
MOQ: 3,000 units
Description: Lumbar massage cushion; 
velour cover; memory foam; two speed 
settings; two AA batteries; CE

China Shikang
(profile page 28)
Model: AST-810
MOQ: 5,000 units
Description: Eye massager; 26 
neodymium magnetic massage points; 
patented
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